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Updates from Kathy
Relevant, Participatory, and Actionable Research - it’s a
guiding principle for Age-Friendly Sarasota and represents the “R”
in our tagline: “FOR ALL AGES.” Over the past year, Age-Friendly
Sarasota conducted research to discover Sarasota County
residents’ aspirations in eight areas of community life.
1 ,1 2 7 is the num ber of
indiv iduals w ho com pleted
the Age-Friendly Sarasota
Com m unity surv ey .
9 8 y ears y oung is the age of
the oldest Sarasota County
participant in the
Com m unity Surv ey .
4 5 - The num ber of
indiv iduals w ho
participated in the AgeFriendly Sarasota
Com m unity focus groups.
2 9 - The num ber of zip
coded areas represented
throughout Sarasota
County (that's all of
them !).
9 - The num ber of AgeFriendly Sarasota focus

Nearly 1,200 residents participated in surveys and focus groups
resulting in the Age-Friendly Sarasota Community Report.

groups conducted
Source: Age-Friendly
Sarasota Community Report

T he research was guided by the following:
Relevant refers to the usefulness and applicability of the research
to all eight domains, and that the research represents the
“authentic” voice of our community;
Participatory conveys the partnership with the community,
which included the nearly 1,200 individuals who participated, and
the dozens of people, groups, and organizations who promoted our
efforts to learn;
Actionable reflects the next step, in that the findings are just the
beginning, and that acting upon our learnings will yield greater agefriendly impacts throughout the community!
T his month begins an exciting month of sharing Relevant,
Participatory, and Actionable research throughout the
community. T he AFS findings will resonate across many sectors
including business, government, nonprofits, people, and the media.
Imagine our collective impact based on “listening” to our
community!
~ Kathy Black, Age-Friendly Sarasota Initiative Consultant

Age-Friendly Spotlight
Global Perspective on the Value of Research

ITNSunCoast needs
v olunteer driv ers. Whether

According to the World Health Organization, focused research,
new metrics, and methods could give a far better understanding of
Healthy Aging and are essential for evidence-informed policy and
evaluation.

it's needing a ride to the

How is this achieved? Through appropriate measures of Healthy

w ho cannot driv e is

A ging - agreed on and collected through v ital statistics and
population surv ey s across countries. Research in a range of fields
contributing to aging and health across the life course is also
required, as are mechanisms to ensure its rapid translation into
clinical practice, population-based health interv entions, and health
and broader socio-economic policies.

grocery store, doctor's
appointm ent, fam ily
occasion, etc., w e know that
safe transportation for those
essential and w e need
v olunteer driv ers to help us
carry out this m ission.
Interested in becom ing a
v olunteer driv er and doing
som ething helpful for the
com m unity and y ourself?
Sim ply click here to learn
m ore.

Age-Friendly Innovation
Engaging Older Adults in Research
As part of its age-friendly initiative, Britain’s ageUK has created a
helpful publication to engage older adults in research.
“When community members participate in engagement activities,
a type of positive feedback loop can occur: through social
interactions, individuals build social networks and trust in each
other, which can in turn lead to them participating in more
community activities, including different types than they
originally became involved in, such as civic involvement.”
For an in-depth look into ageUK’s research on Engaging with Older
People, click here.

What age do y ou consider
to be old? A A RP posed that
question to millennials and
asked them to show us what
“old” looks like. Then they
introduced them to some
real “old” people. Watch
what happens when folks let
go of their outdated beliefs
and embrace the idea that
aging is not about decline it’s about growth.
Learn more about A A RPs
efforts to #DisruptA ging:
www.disruptaging.aarp

Celebrating Age-Friendly Sarasota
Sharing our Learnings
T he AFS Community Report is complete and available for viewing
and download. Stay abreast as AFS shares with you the findings
across a variety of media outlets including Facebook and T witter.
T here you will find information such as when to tune into the series
of upcoming segments on Sarasota County’s Access T elevision.

Want to share an upcom ing
ev ent or program related to

#NationalFarmersMarketWeek

m aking Sarasota County agefriendly ? Please send to:
info@AgeFriendly Sarasota.org

August 7 - 13 is National Farmers Market Week. Join us in
supporting our community's farmers and the merchants that make
locally-sourced food and products available!
T he impact of farmers markets extend beyond the obvious
products they sell. T hey also provide a space for community
members to engage and support each other. T hey encourage
healthy living, create community comradery and take advantage of
existing public spaces like parks or urban streets - all key
components of an age-friendly community.

Connect
#AgeFriendly
@AgeFriendly SRQ
AFS Facebook Page
AFS Website
New sletter Sign Up

And who knew Sarasota had so many…
Siesta Farmers Market | Sarasota Farmers Market | Dean’s Farmers
Market |Central Sarasota Farmers Market | Phillippi Estates
Farmhouse | Detwiler’s Farm Market | Fruitville Grove | Y oders
Fresh Market | Sweetgrass Farms

Supported by

Age-Friendly Sarasota Partners

Member of t he World Healt h Organizat ion Global Net work of Age-friendly Cit ies and Communit ies

For questions, please contact info@AgeFriendly Sarasota.org or call us at (9 4 1 ) 4 4 4 -02 4 3
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